Overview of
Search Optimization



What you’re going to learn today

e How search engines find + present your brand to searchers

e Why creating personas, following the 4 “rules” and measuring is
critical to online marketing success

e How human engagement with your brand impacts your brand’s
search visibility

e How Google personalized to you and what it knows about you.

e What organic discovery will look like in the future.
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e Built first website in 1994.

e |'ve lost sites due to too much traffic (to
EWG.org for 4 days, but still 1.2 million
visits up from 300K)

e Helped NYer’s get registered on the NY
Health Exchange

e Pivoted search query volume toward
electronic health records for HealthIT.gov,

Katherine and
Watier Ong e Helped Cancer.gov grow from 1.5 million
WO Strotegies LLC to nearly 5 million searches/mo.

@KWATIER



Brands Katherine Watier Ong

has worked with
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What is SEO?

Search engine optimization (SEO) is
the practice of increasing the
quantity and quality of traffic to
your online assets through organic
search engine results.

@KWATIER
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Setting an SEO Strategy

1. Understand your target audience, your business goals.

o Create data driven personas, search intent research, and customer journeys.
2. Check to see if you follow the“Rules.” Do an audit and fix issues.
3. Implement changes based on user data:

o Adjust all content and promotions based on personas, journeys, and data.

o Improve search engine result page (SERP) click through rate (CTR) & on site
engagement. Test.

o Check/measure on site usability. Fix.

4. Keep reading search updates and adjust based on search engine changes.
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Search Engine Market Share | Q1 2019

(based on 2308+ browser-based queries across 10M+ mobile & desktop devices, January-March, 2019)

Pinterest, 0.239

AOL, 0.099

All

online
activity
leads to 9415 SR

DuckDuckGo, 0.469

YouTube, 3.099%

Google Maps, 0.74%

Wikipedia, 0.039

Google Web Search,
-~ 68.819
G I GOL,gle .

oog e Properties

Dat a % s (which collects data from a panel of Ase I Rz b f
e "umPShOt 10M+ desktop & mobile devices in the US) ssembled by Rand Fishkin o SparkToro
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FACT:

91% of content earns
no Gooagle traffic
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https://ahrefs.com/blog/search-traffic-study/

The Elements of SEO Success

1. Understand the marketing platforms

2. Follow the “rules”
3. Be user focused

4. Stay up to date
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SEO Success #1:

Understand
the Platforms
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Google:

Paid vs
Organic

Google

Paid Ad

Probiotics Benefit Vaginal Health

Q Al QO shopping @ News [ Images [ Videos i More

About 931,000 results (0.50 seconds

Ads - Browse Probiotics Benefit Vaginal Health

&"

RAW
PROBIOTICS.

Private Party Seed Daily Love Wellness: = Garden Of Life

Vaginal... Synbiotic -... Good Girl.. Raw...

$26.00 $49.99 $24.99 $31.49

HUM Nutrition ~ Seed Love Wellness = Pharmaca
(5k+) Free shipping (5k+) (817)

www.healthline.com » health » probiotic-vaginal-health
Probiotics for Vaginal Health: Safety, Efficacy, and Types

LCP:1.515FID:0.017 CLS:2.18

X & Q

Settings  Tools

SALE

Women's
Probiotic...
$17.46 525
Physician's C..

(2k+)

Jump to Benefits — More recently, health experts have begun to consider the potential benefits
of probiotics on vaginal health. The scientific evidence is not conclusive. However, it appears
that at least one strain of probiotic, L. acidophilus, could help prevent and treat vaginal

imbalance issues like bacterial vaginosis (BV)

Conditions - What works? - Good probiotic strains - Takeaway
People also ask

Can probiotics make your VAG smell better?

Do probiotics help pH balance?

What probiotic is good for BV?

What do probiotics do for females?




Search Engines 101:

Google and Bing create their listings automatically. They use “spiders” or “bots”
to "crawl" links to web pages and other files. They extract entities. They then
add it to their index.

Google -l
3 Keyword Phrases |
N 7/

~ -

~~——_’

A

The search engine is focused on serving relevant, fresh, high quality, content
that Google thinks matches the searcher’s intent, journey & is personalized to
the user.
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Google in 2022




Q: How many
ranking
(o [o1 (o] £¥¢
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A:

Possibly 5 million ranking factors

Some weighted more than others. We
know only a portion.

Factors change per keyword.
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More Than 10 Blue Links

Climate change :

in the 21st century.
https://en.wikipedia.org > wiki » Climate_change

Climate change - Wikipedia

Overview News

Climate change threatens people with food and water scarcity, increased flooding, extreme
heat, more disease, and economic loss. Human migration and conflict can be a result. The
World Health Organization (WHO) calls climate change the greatest threat to global health

Effects Causes

© About featured snippets -+ @ Feedbac

Videos

Organizations

Intergover...
Panel on

What are the 5 effects of climate change?
What is climate change simple definition?
What are the 3 main effects of climate change?

How climate change will affect us?

Climate...

350.0rg

NMENTAL =. |
E FUND
& ways that work

Environme...
Defense
Fund

World Wide
Fund for...
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https:/imww.youtube.com > watch

Causes and Effects of Climate Change | National Geographic

4 key moments in this video

YouTube - National Geographic - Aug 28, 2017

What causes climate change (also known as global warming)?
And what are the effects of climate change? Learn the human..

u Knowledge Panels 55% -0.3%
[Jadwords fop) ~ 48.6% 0.5%
Ul Reviews (Stars)  38.8% | +0.6%
[JRelated Questions  30%  +0.4%

[ Local Packs 26.9% +0.7%

[ Adwords Bottom)  21% |+4.1%

[l site-links 19.9% +0.1%

u Featured Snippets 14.3% +0.6%

[ images 14.19% +2.1%
uTop Stories 13.8% -11.9%

[ shopping (Paid)  13.2% +2.5%

[ videos 10.7% +0.1%

[ Local Panels 8.5% -2.5%

[ in-depth Articles ~ 7.9% -1.6%

1) Tweets 6.4% -3.6%

[ knowiedge Cards  3.8% 5%

[ Medical knowledge 2.7% +0.4%
Bcacuseis k@) 1.1% -28%
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60%

of Google
searches are
mobile

@KWATIER
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Only 40% of Searchers Now Click on Organic

Where Google’s Searchers Click (Q2 2019)

data from 140M+ browser-based searches on millions of mobile and desktop devices in the United States

m Zero-Click Searches
= Organic Clicks to the Rest of the Web
m Clicks to Google-Owned Sites

= Paid Clicks to the Rest of the Web

???jumpshot’ SparkToro
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Mobile = Decrease in Organic Clicks

Google @

Q. microbiology ¢
Al News |Images Books Videos Maps
sy Microbiology Society Microbiology
» Learned society O\ Peer-reviewed journal g

Microbiology

Discipline

Scientists Types History

Microbiology is the study of microorganisms, those being
unicellular, multicellular, or acellular. Microbiology
encompasses numerous sub-disciplines including
virology, bacteriology, protistology, mycology, immunology
and parasitology. Wikipedia

Frontiers

W STRATEGIES

Google @

Q_  diagnostic parasitology $

Al Images News Shopping Videos Maps

The Diagnostic Parasitology
Laboratory (DPL) supports the

Center's diagnostic

investigations and conducts

research. A variety of

procedures are used to identify eukaryotic
parasites, including the use of morphological
characters, dichotomous taxonomic keys
and DNA sequence analysis.

www.usgs.gov > nwhc > science > d...
Diagnostic Parasitology Laboratory
(DPL) - USGS.gov

@ About featured snippets M Feedback

People also ask

How do you diagnose parasitic diseases? v
What is the meaning of parasitology? v

What is the importance of parasitoloav? v

microbiology of food

All

Images Shoppir

Food microbiology
Field of study

- Food S =T Far
Micobiology  Food microbiology
o i

Food microbiology is the study of the microorganisms
that inhibit, create, or contaminate food. This includes
the study of microorganisms causing food spoilage;
pathogens that may cause disease; microbes ...
Wikipedia

Videos

YouTube - Shomu's YouTube - NPTEL
food
microbinlogy 1

A Gk

LU R

Food Microbio)
Microbial Gro
and Concerns
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FACT:

Google delivers content
based on the searcher’s
journey
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Google: An Intent Engine

From the Google patent: An

52~ ONTOLOGIES 78~ ADD THE INTENT ANNOTATED QUESTION
. - INTENT CATEGORY CONTRACT INTENT CATEGORY:
INtent based sedrch engine WSS | EIRATIONSUPPORT || CONTRACT OIRATIN
USER QUESTION 704 PPORT )
WHEN DOES MY |~ 77| ADD LINGUISTIC ANALYSIS RESULTS | | ANNOTATED QUESTION | {y
. . . CELL PHONE  f—1 LINGUISTIC | QUESTION RELATED TO ACCOUNT
SERVICE EXPIRE? ANALYSIS RESTRICT TO ACCOUNT AND ACCOUNT, MARKETING
classifies multiple differen
USER QUESTION 70 | LANGURGE [~71 751 IDENTIFY THE CONCEPTS ANNOTATED QUESTION
. . . WHENDOT |~ SRNCEEL | SERVICE=PHONE SERVICE CONTRACT [ | PHONE SERVICE
t RENEW? [ EXPIRE=END CONTRACT, END
unique queries INto common 5 o o o v AGTATED SR
USER QUESTION e :> ANiE»gIS SERVICES EcgyILcoE EEESTECRVICING. SERVICING, SERVICED,
- - WHEN IS MY | DOES COULD BE 00, DID, ETC. 00, DID...
“useful” intent categories B[ e
g . INISHED' AT OF 471 ANALYZE NOUNS, VERBS, ETC. | | -ANNOTATED QUESTION
VERB=DOES WHEN, VERB=DOES,
USER QUESTION 0 SPEECH ANALYSIS NOUN PHRASE=SERVICE HOUNSSERVICE
HOWLONG | 73
ISMY TERM? [ PUNCTUATION AND ANALYZE PUNCTUATIONS CORRECTED QUESTION
CAPITALIZATION " DOES NOT MAKE SENSE WHEN DOES MY
ANALYSIS REMOVE "" SERVICE EXPIRE
USER QUESTION  7¢
crmeer | T CHECK SPELLING CORRECTED QUESTION
EXPIRATION? [ SPELLING | "IDOES" NOT FOUND IN ONTOLOGY, WHEN DOES MY FIG.5A
ANALYSIS CLOSET MATCH "DOES" SERVICE EXPIRE

"Intent beats identity. Immediacy trumps loyalty." - Google's VP of Marketing,
Lisa Gevelber
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https://patents.google.com/patent/US20090089044
https://www.thinkwithgoogle.com/marketing-resources/micro-moments/why-consumer-intent-more-powerful-than-demographics/
https://www.thinkwithgoogle.com/marketing-resources/micro-moments/why-consumer-intent-more-powerful-than-demographics/

It takes 10 minutes to understand your intent

e rentals
gorgeous
locations
flowers
vow ideas
officiant
tuxedos

. PhotoErlc Kelley via The Knothas
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Intent is Everything

This is why 1t’s critical to look
at the SERPs before selecting
+ writing to topics

W STRATEGIES @KWATIER


http://www.youtube.com/watch?v=3t5DQbOaTb0

Google Also Understands Topics

“We've taken our existing
Knowledge Graph—and added a
new layer, called the Topic Layer

...to deeply understand ... how
interests can develop over time as
familiarity and expertise grow.”

WO STRATEGIES . @KWATIER


https://www.blog.google/products/search/helping-you-along-your-search-journeys/

Their Knowledge Graph

Google’s Knowledge Graph: "
e Entities are placed in relation to
one another N
e FEach entity has attributes —L h -G
e The entities are set in a thematic ‘°°= =it
context or an ontology.
e Was build off existing databases
(and schema) and is now "
improved with ongoing search ﬁ ﬂ
queries. .

WO STRATEGIES BRWATTER



How does

this impact ?
Organic

Discovery?

Lt;\ ’

R 44

@KWATIER
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Topics in Search

Google

Laboratory Safety X | & Q
Q Al &) Images M Books [ News [3) Vvideos : More Settings  Tools
Q_ Guidelines Q_ Summary Q, Standards Q_ Certification Q_ Plan

e Impyriemy Lak et Pnles LAB SAFETY RULES
=% 0 SEIE

Bl B g 4% Q%

Avoid direct contact with any chemical. Never smell, inhale or taste laboratory chemicals.
Always wash hands and arms with soap and water after removing gloves and before leaving
the work area. ... Remove Personal Protective Equipment (PPE) such as gloves and lab
coats before leaving the lab.

ehs.stonybrook.edu > programs » lab-safety-guide

Lab Safety Guide | Environmental Health and Safety

Q

W STRATEGIES
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Filtering iIn S

earch Results

= Google (< )

Q. types of wind energy \J

All Images News  Videos Maps  Shopy

Overview Disadvantages Ful

There are three major types of wind energy.

Wind power

« Utility-Scale Wind. This defines wind turbines that
range in size from 100 kilowatts to several
megawatts, where electricity is supplied to the
power grid and distributed to the end user by
electric utilities or power operators.

o Offshore Wind. ...
« Distributed or “Small” Wind”
Apr 30, 2019
= https://kiwienergy.us > the-different-... :

The Different Types Of Wind Energy

@About featured snippets M Feedback

People also ask i

= Google @

Q. motility 9

Al Books Images Videos News Maps

"Motility" is a term used to describe the
contraction of the muscles that mix and
propel contents in the gastrointestinal (GI)
tract. oct2,2019

(O www.iffgd.org » motility-disorders

Motility Disorders - IFFGD

Symptoms v
How to treat A
Four types b

@ About featured snippets  Jl Feedback

People also ask
What does motility mean? v

What causes slow motility? v

Translations and more definitions v

Solar energy :

Installation Function Typq

Solar energy is radiant light and heat from the Sun
that is harnessed using a range of technologies such
as solar power to generate electricity, solar thermal
energy including solar water heating, and solar
architecture. Wikipedia

Origin v
Efficiency v
Energy transformation v
Replacement v

Solar Energy Organization
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Takeaways

e Google uses Knowledge graph and
SERP behavior to form topics and
subtopics

e Sites need to feed the Knowledge
Graphs

e Sites that create content based on
user journeys, entities, and markup
will increase exposure

@KWATIER
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Bing in 2022

e 3.04% of search volume globally (6.58% in the US).

e BUT powers 41% of voice answers

e Relies on formatting, annotates your content prior to indexing.
e Uses social signals and CTR in its ranking.

e Using ML and topical understanding
e Other SEO tips here.

WO STRATEGIES @KWATIER


https://wostrategies.com/optimizing-voice-search-bing/




2nd largest
search
engine

3rd most
visited site
globally

W STRATEGIES

YouTube Users

b 13 @ 90

people on countries
internet

.‘;”: 15 billion @, 80

users globally languages

11 ]8'34 year-olds 50%

key consumer videos viewed
demographic on mobile
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Video Discovery = YouTube Optimization

How are videos discovered? Google  samonfishing

All Videos Images News Maps More Settings

e Google universal search tab
(94% are YouTube videos)

e Google “video” tab (YT videos,
but can be video from a

We bs Ite) Shocking Moments EPIC Salmon Fishing Great Lakes Salmon N
. . Caught on Camera Fishing
e Direct YouTube discovery salmon fishing
Jon B
YouT YouTub Y b
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SEO Success #2:

Follow the
“Rules”
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Generally how
do you rank
#1 In Google’

WO STRATEGIES




Ranking in Google

1. Discover \ These are
2. Crawl technical
3. Index SEO
4. Render
5. Rank (Intent Match +
Engagement)
@KWATIER
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Improves Mozlow's Hierarchy of SEO Needs

competitiveness

Snippet/
schema markup

to stand out in SERPs

Title, URL, & description
to draw high CTR
in the rankings

Share-worthy content
that earns links, citations, and amplification

Great user experience

including a fast load speed, ease of use,
and compelling Ul on any device

Keyword optimized

Essential to attract searchers & engines
to rankings

Compelling content
that answers the searcher’s query

Crawl accessibility

so engines can reach and index your content

Improves
competitiveness

Essential
to rankings

38



Technical

Rules
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AMP International

8
Mobile / Analytics
IA/Taxonomy WPO
Social Technical SEO Local

Elements

Site Audit | —me On-page

Backlinks JavaScript for SEO

App Optimization Semantic Search/ Voice

Accessibility Content

Internal Linking Inventory Management 40



Takeaways

e Technical issues can limit the ability
for the brand to be IN the search
engine index - the first step of
ranking.

e Page load speed is a ranking factor

e UXissues are now a ranking factor in
both desktop and mobile.

@KWATIER
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Content Rules
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Google: Know What your Readers Want

Know what your readers want (and give it to them)

Consider creating a

Think about the words that a user might search for to find a piece of your content. Users who know a lot about

. the topic might use different keywords in their search queries than someone who is new to the topic. For
S e rV I Ce t h Ot n O Ot h e r example, a long-time football fan might search for [fifa], an acronym for the Fédération Internationale de Football
. Association, while a new fan might use a more general query like [football playoffs]. Anticipating these
S |te Offe rS i differences in search behavior and accounting for them while writing your content (using a good mix of keyword

phrases) could produce positive results. Google Ads provides a handy Keyword Planner3* that helps you discover
new keyword variations and see the approximate search volume for each keyword. Also, Google Search Console
provides you with the top search queries your site appears for and the ones that led the most users to your site in
the Performance Report3S.

“l would recommend o s s st et 1 st e Yo e et o o
trying to figure out S B e S
what your users are
actually thinking and
doing things like user
studies.” - John
Mueller, Google

W STRATEGIES @KWATIER




Google: Write Quality Content

e \Would you trust the information presented in this article?

e |s this article written by an expert or enthusiast who knows the
topic well?

e Does the page provide substantial value when compared to other
pages in search results?

e |Is this the sort of page you'd want to bookmark, share with a friend,
or recommend?

WO STRATEGIES @KWATIER



Climate is a YMYL Topic - Needs High EAT
1

Y.M.Y.L EALL

Google's new name for what
every high-quality page needs:
E-A-T. (A High Level of
Expertise, Authoritativeness,
Trustworthiness)

Google's highest quality standard of web pages.

"Some types of pages could potentially impact the
future happiness, health, or wealth of users. We
call such pages “Your Money or Your Life" pages,
or YMYL."

Google's Search Quality

p idelines, Section 4.
Google’s Search Quality Guidelines, Section 4.1

Guidelines, Section 2.3

W STRATEGIES @KWATIER




Human Rater Guidelines

Don't directly impact rankings. A sign of where Google wants the rankings to go.

e Whatis the “beneficial purpose” of this page?
e Whatis reputation/expertise of the content creator
® Low quality for unmaintained websites

For YMYL queries, Google gives more weight in their ranking algorithm to
factors around expertise, authoritativeness, or trustworthiness

W STRATEGIES Human Rater Guidelines @KWATIER



https://static.googleusercontent.com/media/www.google.com/en//insidesearch/howsearchworks/assets/searchqualityevaluatorguidelines.pdf

Google: Let me
discover the
answer INSIDE

your content

@KWATIER
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SEOs were calling them Fraggles.

e Combination of “Fragments”
and “Handles”

What the

Heck are

e Multiple answer fragments on Fraggles
a page are being indexed and in SEO?
ranked separately in Google,

By: Cindy Krum

e Featured Snippets can pull
from fraggles - video, audio, L B
text, .pdfs

W STRATEGIES @KWATIER



Formatting ->Fraggle Googe @

Sea I‘Ch: “ChildhOOd Cancer” Q_  how to see bacteria without a micro &

Childhood Cancer Facts | Learn the Statistics and Facts ALL IMAGES VIDEOS NEWS SHOPPING !
www.alexslemonade.org/ v —
Information about pediatric cancer types, stories, research, and prevalence. Make an Impact. Be
awesome. Help sick kids. 501(c)(3) Tax-Deductible. Highly rated charity. Help end childhood cancer. Videos :
Make a difference. Services: Childhood Cancer Research, Groundbreaking Grants, Travel Assistance.
About Alex’s Lemonade - The Research We Fund - Family Resources - Travel Assistance See Microbes with this DIY
Phone Microscope
Most Common Childhood Cancers | Rally Foundation YouTube - Gross Science
www.rallyfoundation.org/commonchildhood/cancer Jan 4,2016
Cancer in children is different than in adults. What types are commonly seen in children? Research
In this video ~
ool i ousie [TX) .

Leukemia. Leukemias, which are cancers of the bone .
marrow and blood, are theTmest common childhood i
cancers. They account for about 38%.of all cancers in
children. The most common types in chiltreq are
z::uetleoIyeTglr::‘I:Z:::eI;l::e(Tl::L()ALﬁL) aznzd zaoﬁl{'e www healthychildren.org — From 00:24 From 00:27 From 00:32 From (

yelog g5 2010 laser pointer white paper puddle water param

. . i g (singu

Cancers that Develop in Children - American Cancer Society o
https://cancer.org/cancer/cancer-in-children/types-of-childhood-cancers.html

rare worst curable deadliest unusual

© Aboutthisresuit @ Feedback
P <div class="title section">..</div
v<div class="text parbase section
Leukemia o (e

Leukemias, which are cancers of the bone marrow and blood, are the most common
childhood cancers. They account for about 30% of all cancers in children. The most
common types in children are acute lymphocytic leukemia (ALL) and acute
myelogenous leukemia (AML). These leukemias can cause bone and joint pain, fatigue,

" i 54 P n2>Brain and spinal cord tumors</h2
weakness, pale skin, bleeding or bruising, fever, weight loss, and other symptoms. Acute b <p3</p

leukemias can grow quickly, so they need to be treated (typically with chemotherapy) as > <p>u</p

soon as they are found. > <p>.</p
<h2>Neuroblastoma</h2

|| P <pr.</p

For more information see Leukemia in Children. PBS ETh




Google’s Passage Ranking Change

“We've recently made a breakthrough in ranking
and are now able to ...index (rank) ....individual
passages from the pages.

By better understanding the relevancy of specific
passages, not just the overall page, we can find that
needle-in-a-haystack information you’re looking
for.” - Google

WO STRATEGIES @KWATIER



https://www.blog.google/products/search/search-on/

Takeaway

e Google is surfacing content from
WITHIN a digital file

e Optimization of HTML, video, audio
and images is critical to organic
discovery

e Content needs to be optimized for
Fraggles

@KWATIER
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Promotion
Rules
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Inbound Links:

e This one of the top ranking factors.

e How many links/what type you need will depend on your keyword,
industry, competition, and country.

e Need to be built to look natural.
e Can't be bought.
e PR is great.

e Link building “maintenance” is still great (broken links, unlinked
mentions, competitor links, local, directory, resource lists).

WO STRATEGIES @KWATIER



Google’s Penguin Penalty

e Looks atlinks IN to your site and
from your site OUT,

e Less severe.

e Don't link to sites that have paid
you or given you free stuff for a
link.

e Don't pay for links.

e Don'tlink to low quality sites.

e Don't create too many links on
one page (link farm).

W STRATEGIES




User
Engagement
Rules
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UX Driven Algorithm updates

e Page Experience Update - August 2021

e Mobile Speed Update — July 9, 2018

e '"Fred" (Unconfirmed) — March 8, 2017

e |Intrusive Interstitial Penalty — January 10, 2017
e Page Layout #3 — February 6, 2014

e Page Layout #2 — October 9, 2012

e Ads Above The Fold — January 19, 2012

WO STRATEGIES @KWATIER



Rank Brain: 3rd Most Important Ranking Factor

e Live user tests -the engine
learn the meaning of new
queries based on how people
respond.

O Matching search intent to
your copy will matter.

o Structured content matters.

e Powered by Al and
Hummingbird Algorithm

W STRATEGIES @KWATIER


https://moz.com/learn/seo/google-hummingbird

Takeaways

e On page UX matters

e Engagement with your site from
search is used in ranking

e Bad UX can negatively impact your

site.
@KWATIER ~ ‘
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SEO Success #3:

Be User
Focused

WO STRATEGIES @KWATIER



Google Watching SERP Clicks

“Google is now integrating machine
learning into (ranking)... When
someone clicks on a page and stays
on that page, (or) when they go
back....”

0
—h

@KWATIER ~ ‘
WDSTH"T[[“[S CTR also used by Bing + Apple... .. ‘.

Nick Frost, Head Google Brain Toronto/Canada



https://www.seroundtable.com/google-brain-click-data-for-rankings-24441.html

Most Important UX Factors

1. Page matches the searcher’s intent

2. Search engine results clickstream data:
- measuring the search results users
actually click, or pogo-sticking effect.

' §

Y |
L%

@KWATIER
WO STRATEGIES \ Q

3. Task completion



https://moz.com/rand/queries-clicks-influence-googles-results/
http://www.blindfiveyearold.com/time-to-long-click

Takeaways

e Know your user’s needs!
e Measure CTR from search

e Getready for Page Experience Update

(May 2021) ' ‘
@KWATIER ~ ‘
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Why?
Queriless Searches

Voice, image, and predictive
mobile discovery

WO STRATEGIES @KWATIER



Information Discovery without Queries

e A shift from answers to journeys
“ ” . Google SearchLiaison @ .i.s;arzz-w‘ aison ISE;J 24 >
~query-less” ways of getting i o mi i
information, more visual

even without a query & more visual ways of finding information. An overview,
from our blog:

i . . Improving Search for the next 20 years
o i M O ke It eG S I e r th G n eve r to eXp | Ore Google's mission is to organize the v);orld's information
. . y and make it universally accessible and useful. Twenty
yO uri nte re Sts, even |f yO u d on t h ave years in, we remain grounded in this mission

your next search in mind” - Google

QO 2 1 126 = Q 193 v
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https://www.blog.google/products/search/introducing-google-discover
https://www.blog.google/products/search/introducing-google-discover

WO STRATEGIES

Google Discover
NO searches. Higher CTR than search:
7-15%

Based off a user’s browsing history,
interests and ML.

If the user has previously used engaged
with your content, you have more of a
chance of ranking... Image and video
driven.

“Using the Topic Layer in the Knowledge
Graph, Discover can predict your level of
expertise on a topic and help you further
develop those interests.” @KWATIER



https://www.blog.google/products/search/helping-you-along-your-search-journeys
https://www.blog.google/products/search/helping-you-along-your-search-journeys

Q:

What % of Americans use
voice search daily?

WO STRATEGIES @KWATIER



A:
44%

W STRATEGIES

@KWATIER



Voice Search Optimization

e Search engines pull from their Knowledge Graph 1st, then
*sometimes™ the web

e Bing powers 42% of the answers

WO STRATEGIES @KWATIER



Takeaways

e Sites need a Google Discover strategy
e |everage images and video

e SEO plans need to include feeding the
Knowledge Graph.

@KWATIER
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Updated Personas =
persona + journey +

searcher’s intent + '@'
emotional state +
touchpoints + outcome l?@l*
@QKWATIER . d
WO STRATEGIES O—4 0.




NOT SURE IFHEAD IS ABOUT TO
EXPLODE FROM GCONFUSION

OR BRAIN IS GETTING BIGGER FROM
KNOWLEDGE

There are a lot of rules...
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e each have our
-~ own bubble.




Implicit Search Signals = Personalization

Search Results are influenced by:

e Location - desktop or mobile
e Previous searches and behavioral search

e Trending topics

' §

Y |
L%
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e Desktop and voice search history




Google: Powered by Your Data! -
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https://adssettings.google.com

https://myaccount.google.com/dashboard
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https://myaccount.google.com/dashboard
https://adssettings.google.com/

Personalized Search:

Google

Message | share.agencyro X

<« C A | @ https//www.google.com/search?q

Message | share.agencyro x ' & Downloads

3d+ultrasound¢

oq

3d prenatal ultrasound

Web Shopping Images Maps

More ~ Search tools

About 408,000 resuits (0.39 seconds;

3D/4D/HD Baby Ultrasound - SweetPea4dBaby.com <
www.sweetpeaddbaby.com/ ~
HD Live Top of the Line

3D/4D Baby Images $45 - babyimage4d.com
www_babyimage4d com/ ~
Ultrasound Sonograms N Hollywood Gender at 13 weeks. See Our Prices!

Free Pregnancy Ultrasound - PhcTorrance.org
www_phctorrance org/ ~
& Free Testing To Know For Sure. Confidential. Request Appt. Now.

Prenatal Imaging Centers A
www_seeyourbaby4d com
4.9 % % &k % 7 Google reviews - Google+ page

Prenatal Peek Torrance/Southbay 3... B
www prenatalpeek com
Google+ page

Prenatal Ultrasound Ca c
www.seemenowmommy.com
2 Google reviews - Google+ page

Prenatal Ultrasound of Glendale )
www.mybaby4d.com
3.7 * k% * 11 Google reviews - Google+ page

3d/4d prenatal imaging centers 3
seeyourbaby4d com
Google+ page

3D/4D Ultrasound Whittier Prenatal P... F) 13112 Hadley Street
prenatalpeek com #104
1 Google review - Google+ page wi

hittier, CA

(562) 693-2239

Mother's Precious Moments, LLC 3D/... ©) 8361 Florence Avenue
www.motherspreciousmoments.com Downey. CA
8 % & % - 5 Google reviews - Google+ page (562) 3725

Map results for 3d prenatal ultrasound

3D & 4D Prenatal Ultrasound Centers - Los Angeles - Yelp
www.yelp.com > . > Diagnostic Services > Diagnostic Imaging ~ Yelp
%% Rating
68 Reviews of 3D & 4D Prenatal Ultrasound Centers "Awesome business idea as its a
win win. This place feels very much like a combined spa and cinema

Bom 3D / 4D Ultrasound Studio - Los Angeles - Yelp
www.yelp.com > > Diagnostic Services > Diagnostic Imaging ~ Yelp
e a2l s

Batiog cic

—
¥ 3 ToshibaNedical - YouTur 7 B 3d prenstal ultrasound - C % |

;aqs=chrome.0.0j69i57j014.15599j0j8&sourcei

Apps [ Loginto Concur | C... [G) Interfuse-Nestle US.. Y Seed Story - CropLif.. € share.sgencyroad.c.. g - Statists - The Statis.. [%] CDM & Ketchum C

Shop for 3d prenatal ultrasound on Google Sponsored @

Ultrasonography of the Prenatal Brain. Third Edition
$241.67 - Bames & Noble
Always Ships Free On Orders $25+1

Ultrasonography of the Prenatal Brain
$262.87 - Walmart
Save Money. Live Better

oxnard_' "garand i Forest 2
a
i <Highl
Malibu San‘Bernardinop j'19")
“ santai Chifoz " Riverside

‘Anaheim. Sorpns- 3
a ey TMap deta©2015Google

Map for 3d prenatal ultrasound

4D Baby Sonograms $49
www.sono4d.com/ ¥
2 Offices: Los Angeles & Riverside.

3D/4D Ultrasound + Gender

www.mybaby4d com/ultrasound ~

LA’s Best Imaging Center!

Boy or Girl? Gender from 13 Weeks -

9 1160 N Central Ave . #207. Glendale
(818) 243-7010

3D/4D Ultrasound Specials
www. motherspreciousmoments.com/ ~
(562) 372-5242

Prices Starting @ $36

25 off% when you prepay online

Toshiba Aplio Ultrasound
www.medical.toshiba.com/

Are You Missing Subtle Structures?
Better Detail at Greater Depth

Pregnancy Ultrasounds
www_birthchoice.com/ ~

(562) 206-0232

Get info on ultrasound examinations
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Personalized Search

Google

3d prenatal ultrasound

Web Shopping

mages

About 4C

)00 results (0.50 se

$59 3D 4D Baby Ultrasound - ababyvisit.com
www.ababyvisitcom/ ~

Largest 4D Ultrasound Theater Expert 13 wk gender guaranteed

Directions - 3D 4D Ultrasound Pricing

@ 9466 Black Mountain Road #120. San Diego. CA

549-2229

Prenatal Ultrasound - UC San Diego Health System
health.ucsd.edu/../prenatal/._/ultra.aspx ~ U ieg n
At UC San Diego. our machinery aliows us to analyze ccr—p.e e. three-dimensional (3D)
pictures of a fetus. We also have the capability to perform 4D ultrasound

Healtt

3D & 4D Ultrasound Frequent Questlons The Prenatal .

www theprenatalexperience.com/faq.h

An elective 3D/4D ultrasound is a prer\at;ll ultrasound meant to provide a proactive
positive bonding experience for the mother. father and family members w

The Ultrasound Experience: 3D 4D Ultrasound San Diego ...
www theultrasoundexperience com/ ~

Welcome to The Ultrasound Experience! We offer the finest 4D prenatal experience
available. Combining cutting-edge technology with a family theater

Mommy & Me 3D 4D Ultrasound - San Diego
mommyandme4d.com/ ¥

Welcome to Mommy & Me 3D 4D Ultrasound - Top of the line 3D 4D
Ultrasound in the San Diego Area. For all expectant parents out there.

3D Ultrasound Photos | Prenatal Peek®

com/ hotos/ ~
These 3D ultrasound photos were taken at Prenatal Peek. Call us today to schedule
your 3D 4D ultrasound

Images for 3d prenatal ultrasound

More images for 3d prenatal ultrasound

4D Ultrasound San Diego Riverside Orange 3d ultrasound ...
www_ababyvisit com/ ~

4d ultrasound of San Diego Riverside Orange California. A Baby Visit is known for the
professional 3d 4d ultrasound imaging. largest ultrasound theaters and

Mommy and Me 3D 4D Ultrasound - San Diego - Yelp
www.yelp.com > > Doctors > Obstetricians & Gynecologists ~ Yel

L & & 2 Rating: 4 e
22 Reviews of Mommy and HE SD 4D Ultrasound "12
physician was performing an ultrasound on one of my visits. We asked

I

weeks into my pregnancy and my

@

Shop for 3d prenatal ultrasound on Google Sponsored

Urtrasonography of the Prenatal Brain. Third Edition
$241.67 - Barnes & Noble
Always Ships Free On Orders $25+1

4D Baby Ultrasounds $58
www bfiultrasound com/ ~

ime Experience! 14
Week Gender. Same Day Appointments
Q 96 Black Mountain Road #210

3D 4D Ultrasound
www._1stglimpse com/prices html ~
(7 676-1303

Your Little Bundie of Joy Today
Appointments Available

3D Gender Ultrasound
www.mommyandme4d.com/ ~
Money Back Guaranteed

30 ff event going on now

@ 7851 Mission Center Ct #260

3D Ultrasound Imaging
www.gioimaging.com/ ~

5) 213

ns and Long Island locations
orable Experi 00

3D/4D Ultrasound Specials

www.motherspreciousmoments.com/ ~
rting @ S

% when you prepay online

your ad here »

+Katherine
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STRATEGIES

@KWATIER



Removing Search Personalization:

When you
non-personalized the
search results, are you
going to see what your
target audience sees?

Rq n ki ng S q re d ea d ] “My search results are foo close.”

“My search results are too far away.”

“My search results are just nght!”

W STRATEGIES @KWATIER



So, here’s the
real question...

@KWATIER
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How well do you know your audience?

80



If you don’t
know who your
customers are
how can you
reach them?



SEO Success #4:

Stay up to
Date
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Q:

How often does Google
update its algorithm?
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A:

Google changes the secret
sauce over 9 times a day.
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Google’s Future

“We will know..what you're interested
in, not just the topic...[but] the specific
questions and concerns you have.”

| envision some years from now that
the majority of search queries will be
answered without you actually
asking.”

2013, Ray Kurzweil, Director of Google engineering

@KWATIER
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https://singularityhub.com/2013/01/10/exclusive-interview-with-ray-kurzweil-on-future-ai-project-at-google/#sm.0000pa3dfn587enjpel1he5o70heo

94% of Videos in Search Are YouTube

Mobile video traffic will grow

x9

In volume

over the next five years

W STRATEGIES @KWATIER



Google’s Podcasting Goals

1. Double the amount of podcast
listening in the world

2. Transcribe and understand the

podcast, including when they

are discussing different topics in

the episode. % @
@KWATIER . 4
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http://bit.ly/zrw-twitter

Organic
Traffic
Diversity
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Bing's Future

The future of Bing is going
beyond the search box to a
personal, pervasive and
predictive experience... it might
not be obvious users are even
interacting with the search
engine. ”

Gurpeet Singh Pall, partner director of PM for Bing and Cortana

@KWATIER
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https://searchengineland.com/bing-ads-next-2016-bing-integrations-future-263425

Apple Search Engine?

e iOS 14 shows Apple’s own
search results

e Applebot identified

e Hiring Al experts - Google’s
former head of search, John ﬁ @

Giannandrea

@KWATIER . 4
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Wrap Up

@KWATIER
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Setting an SEO Strategy

1. Understand your target audience, your business goals.

a. Create data driven personas, search intent research, and customer journeys.
2. Check to see if you follow the“Rules.” Do an audit and fix issues.
3. Implement changes based on user data:

a. Adjust all content and promotions based on personas, journeys, and data.

b. Improve search engine result page (SERP) click through rate (CTR) & on site
engagement. Test.

c. Check/measure on site usability. Fix.

4. Keep reading search updates and adjust based on search engine changes.
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What Did We Learn Today?

e The latest “rules” related to SEO

e Searchis personalized

4
{4
[
|

e Knowing your user is critical for SEO

e UXimpacts SEO

e A hint of search’s future
A0

@KWATIER
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Google Resources:

e www.google.com/search/howsearchworks/
e developers.gooale.com/search/docs/advanced/quidelines/webmaster-quidelines
e developers.qoogle.com/search/blog

Bing Resources:

e bing.com/webmaster/help/webmaster-quidelines-30fba23a
e blogs.bing.com/webmaster/

SEO Industry Learning Resources

e moz.com/learn/seo and semrush.com/academy/

Staying up to date with online marketing:
e SearchEnginelLand.com and Search Engine Roundtable
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https://www.google.com/search/howsearchworks/
https://developers.google.com/search/docs/advanced/guidelines/webmaster-guidelines
https://developers.google.com/search/blog
https://www.bing.com/webmaster/help/webmaster-guidelines-30fba23a
https://blogs.bing.com/webmaster/
https://moz.com/learn/seo
https://www.semrush.com/academy/
http://www.searchengineland.com/
http://www.seroundtable.com



http://www.wostrategies.com
https://wostrategies.com/series/seo-tips-flash-briefing/

